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Goals/objectives of presentation

        The objective of this presentation was to review how visual ads can be analyzed 

using classical rhetorical methods, and to encourage teachers to include this type of 

analysis in their classes. Via a wiki, the presentation gives them resources to do so. 

College Board has published several articles for teachers on the importance of 

advertisements as an accessible way to introduce and review rhetorical analysis. In her 

article on the College Board website, Hepzibah Roskelly writes for Advanced Placement 

English teachers, “The first thing that students need to know about rhetoric, then, is that 

it’s all around us in conversation, in movies, in advertisements and books, in body 

language, and in art. We employ rhetoric whether we’re conscious of it or not, but 

becoming conscious of how rhetoric works can transform speaking, reading, and writing, 

making us more successful and able communicators and more discerning 

audiences,” (2010). Therefore, the first step in the professional development opportunity 

was to take a quiz on media literacy, so teachers have an idea of how pervasive media is 

and how much we underestimate its presence in modern life.

Renee Shea, College Board reader and question leader, wrote, “Ads are, after all, 

arguments. As such, they engage students in critical thinking about claims, assumptions, 

counter-argument, types of appeals, logical fallacies, and audience -- basic elements of 

rhetoric,” (2010). If we teach our students the arguments, then they are better equipped to 

understand the information and think critically about it.

Topics covered

        The presentation begins with teachers taking the PBS quiz on media literacy 

available from the teaching section of the PBS website. Teachers were asked to briefly 
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reflect on the statistics and to post their reflections and/or answers that took them by 

surprise in the discussion section of the wiki page. “I was surprised at how much TV kids 

still watch. I figured, with all the other media platforms out there, kids would not watch 

as much TV today. I was also surprised at how many questions I missed - I only got seven 

right!” (Healow, 2010). “When I read the questions on the quiz, I was a bit intimidated by 

the ones that asked me to choose a percentage. There is so much that has changed about 

the way we communicate ideas that I wasn't so sure about any of possible answers. I too, 

figured that kids watch much less tv considering they talk about their video game in class 

rather than their favorite tv show.” (guest 206.174.2.103, 2010). And a third respondent, 

Jill Gann, South’s librarian, commented that the statistics were interesting but that, “...we 

expect kids to use technology more than they actually do,” (2010).

        Also on the front page is an animated video that teachers can use to quickly review 

the importance of analysis and thinking critically and also share with their students, that 

simplistically explains the importance of analyzing and understanding ads. Because the 

animated video references the Old Spice ad that students enjoy, that ad is embedded 

below the animation. 

        The presentation continued with a review of a method of rhetorical analysis known 

by its acronym, SOAPSS. SOAPSS stands for speaker, occasion, audience, purpose, 

subject, and style. Each acronym was followed by a question that can be asked about 

advertisements:

S - speaker - Who created this ad?

O - occasion - Where was the ad published/shown?

A - audience - What kind of people is this ad intended to appeal to?
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P - purpose - What is this ad trying to do? sell/inform/intrigue

S - subject - What's the method of persuasion? 

        •       Ethos - appeal to authority

        •       Pathos - emotional appeal

        •       Logos - logical appeal

S - style - How do the images and element of design affect the ad? 

Below the review of SOAPSS is an advertisement for concrete that teachers were asked 

to reflect on and analyze in their heads.

Audience

        The audience is high school English teachers, and those at South Anchorage High 

School in particular. Over half of all 11th graders at South take Advanced Placement 

Language & Composition instead of 11th grade English, and so need to be at least a little 

familiar with formal or informal rhetorical analysis. This means that most of the 9th and 

10th grade English classes can be considered pre-AP courses. Rhetorical analysis may be 

unfamiliar or difficult for younger students but teaching the basics of it through 

advertising is more accessible and familiar.  Many teachers ask students to analyze ads, as 

Andy Holleman points out in his post on the wiki, “I've paid attention to the topic and 

followed some stuff that directly addresses media literacy before, so, slightly different 

context, but I don't think I learned anything new. Eric Heil at Goldenview spends a bit of 

time on ML as part of his 8th grade Health class, so you're [sic] students may generally 

be ahead of the curve,” but the context is usually different. Because this presentation is 

for AP and pre-AP English teachers it reviews the more specific rhetorical terms, terms 
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used in Advanced Placement English classes, rather than general media literacy and 

visual analysis.

Materials used 

I based the in-service presentation on a lesson plan I created several years ago for 

my Advanced Placement Language and Composition class. That lesson plan is also 

posted on the wiki I created for the in-service presentation. I’ve used less rigorous 

versions of the lesson plan in my 9th and 10th grade year-long English classes and in my 

12th grade elective English classes. For those classes there is more differentiation since 

students may not be as familiar with rhetorical analysis. 

I used the PBS media literacy quiz to give teachers some background information 

on general media literacy and an idea of how much television and advertising their 

students are exposed to. In order to give some of the basics of the purpose of rhetorical 

analysis, I created an animated video. I also embedded an Old Spice ad that is referenced 

in the animation several times, to give some context to those who may not have seen it.

The last page of the wiki, the one with the rhetorical analysis terms, has a 

concrete ad from the Philippines for teachers to view and briefly analyze, in order to 

practice using the rhetorical terms. 

A link or access to the online materials or activities

	
 All of the activities and the material can be viewed on the wiki I created on 

Wikispaces. http://www.southmedialiteracy.wikispaces.com.

Evaluation by participants 

	
 The evaluations of the few participants are posted in the wiki as well. I had 

enormous difficulties getting people to participate at my school due to time constraints 
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and other factors so I also posted the information on a discussion board I belong to, on 

my Facebook page, and in the forum for our class.

1) How relevant was this information to you as a teacher?

As a social studies teacher, being able to teach my students how to analyze 

different forms of media, especially propaganda or documentaries, is 

incredibly important. Reading about and seeing different resources on 

media literacy was very relevant to me as a teacher. 

2) Was this information informative?

The information presented was informative. The list of resources was very 

comprehensive and the data on most of the sites was based in strong 

medical research.

3) Would you incorporate any of these ideas or sites in your lesson 

planning?

I plan on incorporating a lesson on SOAPSS for campaign ads in US 

Government, and using more media analysis of propaganda ads in my 

history classes.

4) Please, any other comments you may have.

The information presented was very helpful and taught me the basic ideas 

behind media literacy and how to introduce and use media literacy in my 

classes. It also showed me the reasoning behind the need for media 

literacy and analysis. (Healow, 2010).

These comments are the most meaningful for me and come from my teaching partner, a 

second year social studies teacher. I appreciate that she is able to take the information and 
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figure out how it fits into her own classes. 

The comments from Andy Holleman, Alma, and anonymous are more difficult to 

interpret because none of these teachers currently teach high school, nor are any of them 

English teachers. I appreciate that they took the time to go through the steps posted and 

answer my questions, but the feedback they were able to give doesn’t give me enough 

constructive information.  I also think that the last respondent, guest 24.237.114.202, 

didn’t watch the animated video or the Old Spice ad’s relevancy may have been self-

explanatory.

I've paid attention to the topic and followed some stuff that directly 

addresses media literacy before, so, slightly different context, but I don't 

think I learned anything new. Eric Heil at Goldenview spends a bit of time 

on ML as part of his 8th grade Health class, so you're students may 

generally be ahead of the curve.

As a Business Ed teacher, which I'm not, at the moment, I spend some 

time on what I would call "Basic Business Literacy"....mostly vocabulary, 

but some concepts about "ownership", "business", "customer", etc.

Students automatically assume THEY are "customers" for the newspaper 

or television or free on-line gaming sites. They have to think a bit before 

they realize they are not, but they do "get that" after they think a while. 

They can begin to realize that they're being used to make money, as 

opposed to being catered to, which is, of course, shocking to some of 

them.

Kids don't have a real good idea about complicated forms of "ownership". 
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Yeah, they understand that they "own" their phone, but they don't get 

rentals or leases or limited uses.....consequently when you try to chat about 

property rights as they relate intellectual properties (which are all based, 

generally, on real property rights, they really don't have the tools to even 

think about it, intellectually.

It takes several class periods of instruction to get them to understand 

nuances of real property rights (which is confusing for them in what they 

see as a Computer Class), but you can then begin to talk about legal issues 

for intellectual and electronic networks in a coherent fashion. Say, trespass 

on a network, as well as all the copyright stuff.

There's some general stuff about life that kids grow up not being very 

aware of, I think. If the sons and daughters of the Hillside can't explain to 

you what it means to "own" real property, I have less hope for the tenants 

of Muldoon.

Andy Holleman

And of course, I left out how that relates 8>).

Once students come to understand "the media" itself, as well as their 

position in commerce on the media, things begin to become more clear to 

them about how they're "being sold" or "being attracted" and why their 

attention is considered valuable.

Sincerely,

66.58.147.180 (Holleman, 2010).
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It was a lot of information to look at, given that I was out of town and still 

wasn't finished with my last assignment. It looks very good, was very 

informative and in detail. Very well put together. (guest/Alma, 2010).

1. How relevant was this info as a teacher? It wasn't very relevant to me as 

I don't teach as yet. When I do teach to kids, they are younger and I 

wouldn't be sure how to incorporate this information to them.

2. Was this information informative? Yes, for my own personal info. I've 

always been aware of why certain ads were put in certain shows (though 

still not sure why Cialis commercials are put on during 7:00 discovery or 

animal planet shows when kids could see). I was unaware of the different 

types of ads there were and what kind of response they were trying to get.

3. Would you incorporate any of these sites or ideas in your lesson 

planning? It would be interesting to perhaps use the ads criteria to generate 

certain responses from students. Maybe if teachers used lessons that 

helped generate certain emotions, they would stick longer.

4. Any other comments? Nice videos though I thought the Old Spice ad 

just seemed silly. I could tell you put in a lot of work. (guest 

24.237.114.202)
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Personal reflection on this experience

	
 I knew that it would be challenging to get people to participate, but didn’t realize 

it would be nearly impossible. Toward the end of October I sent out the first version of 

the wiki and then made some changes to it based on in-person feedback on an in-service 

day. I sent the final version of it to those same teachers who expressed interest and one 

responded. I expanded the group a little more and heard from only one teacher at my 

school. From there I posted it to other teachers in a discussion board and to my Facebook 

page. I got one more respondent. I have always known that it is difficult to get teachers at 

my school to show up; the difficulty was confirmed in my interview with my educational 

technology coordinator for an Ed 670 assignment. I don’t necessarily think that they are 

all apathetic, just that they are overly busy despite their best intentions. I knew this going 

into it which is why I posted the whole presentation online as an asynchronous 

development activity, but was still surprised at the lack of participation.

	
 As I go through the components myself I can see what I would like to add. I 

would model the SOAPSS analysis via a screen video capture so teachers can see how it 

is done. I would also more explicitly tie together the different activities and, perhaps, title 

them as well. I believe that the material is rigorous and relevant, both for students and 

teachers, so I will continue to improve it and have it available in the future.
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